
Joining Together to  
Better Serve Our Partners
Driving innovation and thought leadership as your online sales, communications, and marketing solution
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Creating the Largest Online  
Network of Beverage Professionals
What our partnership means for your business

The only software partner 
powering the entire 

supply chain, with more 
than 200,000 users  

Combined online 
marketplace with 

120,000 buyers on a path 
to $1 billion in sales 

volume for distributors 

New synergies driving 
increased value as your 

print and digital 
marketing partner  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Leading Voices in the Drinks Space
Increased editorial resources to cover your brands and companies
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Expanding Advertising  
and Marketing Opportunities
Reach more than 200,000 trade readers including 120,000 buyers
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Driving Thought Leadership  
in the Beverage Alcohol Space
Then and now: Women in the drinks industry still have a long way to go

The first issue 
of Beverage 
Media, 1936
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Driving Thought Leadership  
in the Beverage Alcohol Space
Even today, gender disparities and abuses persist. But we’re making progress
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What’s the state of the industry in 2019?

3,100 professionals across the industry

6%

19%

43%

11%

21%

Distributors/
importers

Producers

On-premise

Off-premise

Other

Survey administered by

SevenFifty’s Second Annual  
Career & Salary Survey Report
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Key Takeaways for Distributors

Compensation for distributor/importer tier:

‣ Average compensation is highest in the 
distributor/importer tier  

‣ Mean compensation for distributors/importers: 
$92,500 

‣ Wages across the industry appear stagnant, 
except for distributors/importers, which showed 
6% growth 

‣ Some 62% of distributors/importers are overall 
satisfied with compensation, compared with a 
64% average across all tiers. More than a third 
of distributors/importers are overall not satisfied 
with compensation 

‣ The majority of distributor/importer respondents 
(73%) receive a bonus/incentive pay (much 
higher than industry overall), though the number 
of those receiving those compensation benefits 
has dropped by 4% since 2018 

‣ Other forms of compensation such as stock or 
401K have also decreased by about 4% for this 
group since 2018

2019 Beverage  
Alcohol 

Career 
& Salary  
Survey
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Annual Compensation by Gender
While the gender pay gap persists, it shows sign of improvement

Year Male average annual 
compensation

Female average annual 
compensation

Percentage difference

2018 $79,000 $66,000 18%

2019 $80,900 (+2.4%) $68,900 (+4.4%) 16%

*Industry is below national average pay gap of 19.5% 

*Respondents represented about 60% male, 39% female, 1% other/prefer not to say 

2019 Beverage  
Alcohol 

Career 
& Salary  
Survey
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Diversity & Inclusion in the Industry
Examining race and ethnicity across tiers

‣ 84% of survey respondents self-
identified as Caucasian/White, 
compared to 64% nationally 

Communities of color are  
notably underrepresented in the 
three-tier system: 

‣ 8% of respondents self-identified as 
Hispanic/LatinX versus 17% 
nationally 

‣ 4% of respondents self-identified as 
Asian versus 6% nationally 

‣ 2% of respondents self-identified as 
Black/African versus 12% nationally

Source: Restaurant Opportunities Centers United/SevenFifty Career & Salary Survey 

Other/Prefers Not to Answer
2%

Black/African
2%

Asian
4%

Hispanic/LatinX
8%

84%
Caucasian/White

2019 Beverage  
Alcohol 

Career 
& Salary  
Survey

2+%
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Distributors/importers expect these topics to grow in importance over the next year:

Cannabis products and regulation 89% Agree

Packaging trends 84%

Climate change/severe weather 80%

Online delivery/app services/last mile services 76%

Direct-to-consumer models 71%

Consolidation/business mergers 71%

International or domestic tax and tariff policies 69%

Minimum wage increases 58%

Low-alcohol beverages 56%

Labor shortages related to immigration policies 46%

No-alcohol beverages 40%

Industry Trends for 2020
2019 Beverage  

Alcohol 

Career 
& Salary  
Survey
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Looking Ahead

A WLC sponsorship partner since the 
beginning, in 2017 

Stay tuned for... 

‣  More coverage of industry issues, 
categories, leaders, and companies 

‣  More data-based insights to help 
you run your business 

We look forward to working together 
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Introducing Speaker 
Alissa Carpenter



Thank You


