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| Creating the Largest Online
Network of Beverage Professionals

What our partnership means for your business

The only software partner Combined online New synergies driving
powering the entire marketplace with increased value as your
supply chain, with more 120,000 buyers on a path print and digital
than 200,000 users to $1 billion in sales marketing partner
volume for distributors




Leading Voices in the Drinks Space

Increased editorial resources to cover your brands and companies
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Understanding Sherry's New Regulations

The change will permit nonfortified wines in some subregions,




Expanding Advertising
and Marketing Opportunities —

Reach more than 200,000 trade readers including 120,000 buyers
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Alsace

After a long period of border conflict between France and Germany, this

French region developed a strong identity centered on gastronomy, wine, and
sustainability. With those assets, today’s winemaking families have a clear
understanding of how their unique terroir—a mosaic of more than a dozen

,_ YOUR NEW
=t #”7 SUMMER SPRITZ

®
™ . JIM BEAM®P
= BOTTLE
2- 375ML CANS = 1- 750ML BOTTLE 11/2 parts Jim Beam® Pea
Kentucky Straig

ancient soils—transmits distinct characteristics into wines that cannot be
made anywhere else on earth. There’s good reason that claims of pure
expression are made for these wines: Few other regions offer such

communicable profiles of minerality, fruit, florals, spice, and earthiness. Today,

Alsace produces some of the world’s most intriguing, diverse, and terroir-

transparent wines.
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Pineau des Charentes Returns to SevenFifty House

CbNTACT YOUR LOCAL GALLO
REPRESENTATIVE FOR MORE INFOR

Learn why this fortified wine from France should be a staple in your bar! Join us for a
Learn More

0o

special Pineau de Charentes cocktail tasting with one of NYC’s top bartenders, ms.

franky marshall.
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| Driving Thought Leadership
in the Beverage Alcohol Space

Then and now: Women 1n the drinks industry still have a long way to go

N 7

BAR ¢ GRILL

Journal

It all started when the Federation of Liquor Deal-
ers of New York, Inc., of which A. Mayes is secre-
tary-treasurer, issued a special bulletin stating that
it would support and cooperate’in any move tending
to make it an offense to serve women at bars. In the
meanwhile, it was suggested that on-premise licensees
should strive to keep women seated at tables, away
from the temptation to make “flirtatious mischief.”
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Driving Thought Leadership
in the Beverage Alcohol Space

Even today, gender disparities and abuses persist. But we’re making progress

WOMEN WHO LEAD

MAJOR
SUCCESSION

SUSAN McCOLLUM, CEO

MAJOR BRANDS, INC.

As CEO of Missouri’s Major Brands, Inc.,

She is the only woman to run a major wine and
spirits wholesaler in this country. But that’s not all
that makes her unique.

BY KRISTEN BIELER
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Why Women in the Wine

%" Drinks Industry

ISSUES

Julie H. Case

December 19,
2017

The State of Gender
Bias on the Floor

A look at how female somms, wine directors, and

n 2012, Susan McCollum took
the helm at Major Brands after

for the 84-year-old company. McCollum
was quickly immersed in the complicated
world of wine and spirits distribution,
and tasked with leading a 600-person
organization that represents over 400
suppliers and serves over 9,000 customers.

After surviving multiple legal battles
and business challenges early in McCol-
Tum’s reign, Major Brands is stronger than

every level—in ways that other business-

es are not. Many things in this industry
haven’t changed with time. Think about

customers and his distributor.

1 believe that with massive consoli-

dation at every le
brands become an
relationships becot
don’t have power,
coming more fragr
saler-licensee relati

choices consumers

every experience a

MAJOR BRANDS
AT A GLANCE
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attending law school at Washington cades ago. He has more power over what nonalcoholic beverages, with offies in St

. e . . Louis, Kansas City, Springfield, Columbia
University in St. Louis and raising two he puts on his back bar than almost any-
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teen-age sons, she added representing thing else in his business. It’s a personal
INDUSTRY the third generation of family ownership choice based on his relationships with his

Major Brands serves more than 9,000

licensees and has 5,000+ products in
their nartfnlin

FAMILY TREE
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BY AMY BESS COOK

PEOPLE NEWS

The Scotch Whisky
Association appoints former

Beck Family Estates, based Angus McPherson appoin
to president of the Ameri

industry veterans Clay W. and global sales at Treas
Farmer and Kristin Marchesi Wine Estates, which is ba

to launch new U.S. sales and in Australia

in South Africa, hires
diplomat lan McKendrick to
international director

import company

Over the last few months, numerous women have come

forward to accuse movie producer Harvey Weinstein and
dozens of other men in various industries of sexual assault
and harassment. The restaurant world has begun its own
reckoning: Celebrity chef John Besh was the first to fall, as
documented in a lengthy exposé in October in the New
Orleans Times-Picayune. Twenty-five women came forward
to share their stories of sexual harassment while working

for the chef’s restaurant empire. Besh, who has stepped

down from his role at the company to “focus on his family,”

has inspired both fear and soul-searching in the restaurant

industry. Could your company, too, be fostering a culture

They’ll have that third bottle, but only if she’ll shimmy
while she pours it, a guest at Bedford & Co. in New York
City once told sommelier, Sarah Tracey. The whole table

laughed when he said it.

Being a woman in the sommelier business requires physical,
mental, and emotional strength—plus a thick skin and
grace under pressure. For female sommeliers such as Tracey

—who is now the wine director of Rouge Tomate Chelsea—

toeing the line has become an art. “It’s hard,” she says. “Part
of the job is to provide hospitality and to be polite and

gracious and make people feel welcome. Yet when they're

INDUSTRY ISSUES

A Sisterhood Aims to

Empower Women
Behind the Bar

A new forum where women discuss

everything from sexual harassment to

work-life balance and financial

planning




| SevenFifty’s Second Annual
Career & Salary Survey Report

What’s the state of the industry in 20197

3,100 professionals across the industry
2019 Beverage Alcohol ‘ Other

Career & V ,
Salary Survey u

Presented by ﬁ
L .

Producers

&3 SevenFifty | SevenFiftyDaily

. _ On-premise
Survey administered by ‘ (¢ Wine Opinions J) P
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2019 Beverage

ol KeyTakeaways for Distributors

& Salary
Survey

Compensation for distributor/importer tier:

» Average compensation is highest in the
distributor/importer tier

» Mean compensation for distributors/importers:
$92,500

» Wages across the industry appear stagnant,
except for distributors/importers, which showed
6% growth

» Some 62% of distributors/importers are overall
satisfied with compensation, compared with a
64% average across all tiers. More than a third
of distributors/importers are overall not satisfied
with compensation

BMG g

The majority of distributor/importer respondents
(75%) receilve a bonus/incentive pay (much
higher than industry overall), though the number

of those receilving those compensation benefits
has dropped by 4% since 2018

Other forms of compensation such as stock or
401K have also decreased by about 4% for this
group since 2018




i 8 Annual Compensation by Gender

& Salary
Survey While the gender pay gap persists, it shows sign of improvement

Year Male average annual Female average annual Percentage difference
compensation compensation

2018 $79,000 $66,000 18%

2019 $80,900 (+2.4%) $68,900 (+4.4%) 16%

*Industry is below national average pay gap of 19.5%

*Respondents represented about 60% male, 39% female, 1% other/prefer not to say




2019 Beverage
Alcohol

Career

& Salary
Survey

Caucasian/White
84%

Diversity & Inclusion in the Industry

Examining race and ethnicity across tiers

- Hispanic/LatinX

8%

Asian

4%

X Black/African
2%
Other/Prefers Not to Answer
2+%

Source: Restaurant Opportunities Centers United/SevenFifty Career & Salary Survey

BMG g

» 84% of survey respondents self-
1dentified as Caucasian/Whtte,
compared to 64% nationally

Communities of color are
notably underrepresented in the
three-tier system:

» 8% of respondents self-identified as
Hispanic/LatinX versus 17%

nationally

» 4% of respondents self-identified as
Astan versus 6% nationally

» 2% of respondents self-identified as
Black/African versus 12% nationally




i v Industry Trends for 2020

& Salary
Survey

Distributors/importers expect these topics to grow in importance over the next year:

Cannabits products and regulation 89% Agree
Packaging trends 84%
Climate change/severe weather 80%
Online delivery/app services/last mile services 16%
Direct-to-consumer models 1%
Consolidation/business mergers 1%
International or domestic tax and tariff policies 69%
Minimum wage increases 58%
_ow-alcohol beverages 56%
_abor shortages related to immigration policies 46%
No-alcohol beverages 40%




Looking Ahead

A WLC sponsorship partner since the
beginning, in 2017

Stay tuned for...

» More coverage of industry issues,
categories, leaders, and companies

» More data-based insights to help
yOuU run your business

We look forward to working together

CHIANTI 101

SELLING
BORDEAUX NOW

BAR DESIGN
GETS SMART

TIPS FOR
VINTAGE
WINES

PERIODICALS POSTAGE PAID
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The New Year represents a time of change, with positive resolutions and
healthier habits fostering a sense of optimism for the months ahead.
But in the drinks industry, first quarter sales are often slower, with
accounts tasting and buying less frequently, and consumer spending
dropping after the big holiday boom. But that's all the motivation you
need to get into a strategic mindset, optimizing your plans for the year
ahead.

Our Do Everything Better toolkit focuses on personal and professional
skills building, with sections dedicated to Sales, Health & Wellness, and
operational How-Tos. We've curated ideas and tactics for building your
professional relationships, strengthening your body and mind, and
strategizing the next steps in your career.

Rising St
lSlng ars So use this quieter period to your advantage—recharge, refresh, and get

RISING STARS

5 Rising Stars in Asheville,
North Carolina

The fresh talent that's transforming the moonshine

capital into a dynamic drinking destination

5 Rising Stars in Boston

These emerging beverage professionals are
injecting new life into the city's drinks scene

5 Rising Stars in Oklahoma
City

These beverage professionals are raising the bar for
the drinks scene in Oklahoma's capital city

ready to make 2019 your strongest year yet.
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5 Rising Stars in Atlanta 5 Rising Stars in Austin

These are the standout wine, spirits, and beer The up-and-comers in wine, spirits, and beer who
professionals moving the city's drinks scene forward are taking the city's beverage scene to the next level

5 Rising Stars in Chicago 5 Rising Stars in Denver

In @ hotbed for innovation, these five professionals These talented upstarts are redefining the beverage
in wine, beer, and spirits stand out for their key industry in the rapidly evolving Mile High City

contributions

5 Rising Stars in Philadelphia 5 Rising Stars in Portland,

In the City of Brotherly Love, these passionate oregon

in ession 3 in e beve e . . . "
drinks professionals are taking the beverage scene The up-and-comers taking drinks to new heights in
sw notche . ) . .

up a few notches one of the country’s most innovative dining

destinations
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