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CPG, Alcohol, & Pharma Convergence on Cannabis: Catalysts & Market Assessment

My journey — from Wine & Spirits to Cannabis

State of the Industry — Legalization, Regulations and Experimentation

Discussion of Vertical Integration, Distribution and House of Brands
approach and how it relates to WSWA

Q&A/Discussion




Areas of Business
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Market Conditions and Outlook: Cannabis & Hemp/CBD

“Discovery consists of seeing what everybody has seen
and thinking what nobody has thought”



State led legalization and generational growth

$24 Billion

S5B

2019E 2023E



High Level Market Assessment — Where are we headed?

“Never let the future disturb you. You will meet it, if you
have to, with the same weapons of reason which today
arm you against the present.”

— Marcus Aurelius, Meditations

2020 2021-2022
* COVID year proved resilience * The year legalization explodes - States
* Essential business stayed open * Steps toward federal prohibition repeal — but
* Delivery boomed incremental
* Consolidation * Secondary Cannabinoids Capture +5% of Dispensary

Ingestible Market

* Consolidation Accelerates the Big get Bigger

*  More Mainstream “Non-Cannabis” Companies
Become Cannabis Companies or Make Deals with
Cannabis Companies for Brands or Partnerships.



https://www.goodreads.com/work/quotes/31010
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Consumers of both Cannabis and Alcohol are Adjusting Consumption
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Consumers are Starting to See Brands Emerge in CBD and THC

THC Drinks



Vertical Integration, Distribution and some considerations for
|| WSWA to think about the space
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What is A Vertically-Integrated Supply Chain?

Vertical Wellness is a full service innovative, seed to sale brand company

Cultivation Sales Retail
Marketing & Consumer Facing
Distribution Category
Management
D e ™ s ™ s ™ s e A
A . Product Branding & s . .
Cultivation Processing g Distribution Retail
Development Marketing
Relationships Relationships Relationships with Robust portfolio Deep, long- Strategic
with A full range with industrial multiple teams of of highly targeted standing approach to
of cultivation scale extraction experts with the brands uniquely relationships with establishing
operations facilities innovative designed to meet multi-channel leadership as
including outdoor intellectual capital every consumer distribution “category captain”
and greenhouse and technology to segment and their partners, covering in every retail
nurseries (1,800 create multiple changing all customer segment
acres) form factors into “need states” segments
finished products
J \ \ J \ J \ y, \ J

Full suite of regulatory compliance and quality assurance consulting services available to all partners

Regulatory Compliance and Quality Assurance




Product Development — Form Factors A Huge Consideration
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Vertical Wellness has pharma-grade
manufacturing capabilities with its co-
packing partners to produce diversified
products at scale for its brands and
others.

Flower

Acquired proprietary patented body of
Intellectual Property “IP” around
cannabinoid delivery that make products
more effective (higher bio-availability)
and faster acting.

Health & Well-being

Edibles — Non-perishable

- Tinctures - Flavored / Sparkling water

. Patches . Tea / Iced tea

. Capsules . Mints

. Topicals . Sublingual strips

. Kinetic Tape . Smoothie powders

. Vape Pens . Healthy packaged foods

- Lozenges - Gourmet candies

- Powders " Candles

- Gummies - Essential oils

. Sublingual Strips . Technology based novelty items

Animal Health Wellness

Oils & Tinctures

Spa & Beauty

Body & face lotions
Cosmetics

Lip balm

Face masks

Body & face soaps / cleaners
SPF lotions

Bath bombs & salts
Body powders
Personal lubricants
Serums

Hair & beard pomade

Pre-rolls Vaping

Beverages Edibles - Perishable

. Treats / bites / biscuits

. QOils
. Capsules
- Paste

- Shampoo
- Coat Spray

NOTE: we work within the state and federal regulatory environment which is constantly changing. Some form factors are allowed at the state level but not
allowed by the FDA. We review each product offering with our FDA attorneys and regulatory compliance groups.
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Brands: kathy ireland WorldWide®

® Founded in 1993 as a brand marketing firm in an exclusive business relationship with multiple
mainstream retailers, kathy ireland Worldwide (kiWW) grew to become one of the world's most
valuable global licensors, most recently standing at No. 26 on License Global's "Top 150 Global
Licensors" 2020 list with $3 billion in retail sales.

® Since its foundation, kiWW has expanded into many different categories of products, including
Home, Fashion Apparel, Wedding, Fine Jewelry, Baby, Children's Toys and books, Publishing, Pet
Care, Crafts and Gifts.

® Vertical Wellness has exclusive worldwide rights to kiwW branded CBD products.
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Brands: The Industry Leading Portfolio of Health, Wellness & Lifestyle Brands

in CBD (VWEL owns ~18% and Each Athlete is an owner of JSLV)
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Brands: The Industry Leading Portfolio of Health, Wellness & Lifestyle Brands

PHASE ONE PHASE TWO & THREE
LR 11T NEUTRAT
CBDYSolutions LIVE
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Our Unfair Advantage: Multiple Distribution Channels to Reach Every Channel of Trade

Mainstream Alternative

Mass Beauty
Drug Bath
Grocery Spa

Club WWEIGESS
Convenience stores Home
Chain stores

Department stores

Specialty

Beverage
Health food & grocery

= Athletic facilities

Fitness
Pet

On-Premise

Hotels & resorts
Restaurants
Bars

D\

A\arriott
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Future Vision: Convergence of Health, Wellness & Lifestyle Brands

“The question is not what you look at, but what you
see.”
— Henry David Thoreau
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