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The Enhanced Marketplace
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Creating a Fully Integrated Tech Stack

Provi Connected Marketplace

SEVENFIFTY DISTRIBUTOR TOOLS PROVI MARKETPLACE

Your Customers

Q A I ©

Product Pricing and Purchase and
Discovery Rep Engagement Discounts Payment

[ ERP and Order Management ] [ Enriched Data Catalog ] [ ProviPay ]

Data and Order Integration Layer
(Seamless communication between distributor and buyer environments)



Provi by the Numbers

Provi's makeup of on- and off-premise accounts leads to unique and
important marketplace data. Where does it come from?

More than

1,400

distributors

More than

700,000

products with detailed descriptions

(O] X

More than

100,000

buyers across the U.S.

. Sevenfifty
. Provi & SevenFifty
(© Integrated

@ Non-Integrated



Integrated Tools

Custom Sample
Sheets and
Price Books

Provi helps your reps seamlessly convert
samples into sales.

- Printable and click-to-order sample sheets

- Beautifully designed, customizable price
books that are always up to date

- Multiple touch buyer points keep your reps
at the center of an e-commerce
experience designed to strengthen their
relationships

Click to order sales
sheets for your buyers

Sample sheets and price

N é books to leave behind

Sample Sheet

Detailed account tracking

ACCOUNT MAP Q

ACTIVE >

LEAD >




Buyer Engagement Expertise

Exce pt ional
Beverage Ordering Has Never Been Easier
o o o T , :
The easy and free way to search every distributor's catalog in your market, discover new
I g I a I rs discounts, and communicate orders to all of your reps, in one place

&

I [ )
mpr355|0ns WINEBOW
Shop Wine > Shop Spirits > In Stock Now > New Arrivals >

FINE WINE + SPARITS

About Portfolio Payments

Create digital experiences that increase ‘
engagement and meet your buyers where they are. il P

- On- and off-marketplace digital experiences

products and vintages in

View thousands of stil, sparkling, and y
fortified wines. spirits. available to order today. stocknow.

- Create and curate a branded space within the
Provi marketplace for buyers to discover premium
content, events, and special offers | 5| B g "

to Dream Big Darling.

™

Mamed One Stone a5 a tribute to the women One Stone, a new brand from the much-lauded Ancient Peaks Winery, pays tribute
‘who move mountains, one stone at a time. X N
to the generations of women who have shaped and continue to shape the wine
industry. For each bottle sold,
Robles-based nonprofit whose
the

The custom artwork gracing the label of this 100% Pinot Noir rosé will be sure to
catch the eyes of your customers. Harvested from select sites in the Paso Robles

- Turn your existing website into and | & it sttt '
¢ of crisp acidity and bright fruit flavors. guava, and peach.
ecommerce hub 4

SEE PRICING




Sales Support
Amplify Your
Inside Sales Team

Unlock your Tel-Sell team’s full potential by
giving them the bandwidth to be more
strategic. Provi’'s dedicated team of sales
support professionals can assist with small,
repeat buyers and national accounts.

Reduce Tel-Sell wait times and give your
team the ability to focus on high value
accounts.

Increase
Rep Efficiency

Increase
Bottom-line Profit

Lower
Operational Costs



White-glove Marketing Services

Partner Marketing
Opportunities

Provi offers its premier distributor partners
white-glove marketing services and
co-marketing opportunities. Marketing
opportunities are consistently refreshed.
Your Partner Marketing Manager will provide
you with the current opportunities during
your onboarding.

Logo inclusion in Provi marketing programs

- Emails

- Newsletters

- OOH Placements

- Mailers

- Digital and Social Marketing

- Promoted Placements within
the Provi Marketplace

- Supplier highlights in
SevenFifty Daily

White-glove marketing services

- Custom Storefront Design
and Creation

- Branded Leave-behinds

- Custom Price Books
- Buyer Webinars
- Buyer Incentives and Deals

Exclusive Perks and Action-based Incentives

- Custom Buyer
Insights Reports

- Provi Distributor Incentive
Program

- Provi Academy WSET Award
in Wine Level 2 classes

- Provi Academy Integrated
Sales Certification

- Buyer Referral Program



Sell Smarter. Sell More.

The more accounts that a sales rep has on Provi the better their overall performance.

PODs CASE VOLUME $$$

On Provi accounts perform better than OnP LV accounts on Provi perform better than
non-Provi accounts non-Provi OnP LV accounts

Reps with more % of sales on Provi outperform Supplier performance is better in Provi
others in their division accounts vs non-provi



‘ SevenFifty and Provi
join forces

) 8 pTOVi &8 SevenFifty

Preferred Partnership
program is launched

Pricing and portfolio The Path to a

information from .

(] (]
SevenFifty begins to « Unified Marketplace
appear in Provi
All pricing and e ; ;
. bortfolio information Through jthe unlflcatlon of SevenFlf_ty
from SevenfFifty is and Provi we are creating the premier

available in Provi marketplace for the beverage alcohol

Increase buyer industry. We are excited to share with

migration to the Provi

. you the upcoming changes to the
marketplace .
Provi marketplace!
All buyer activity

. takes place on the
Provi marketplace
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Thank You!
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